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. Quick overview of Scoota — please contact Scoota for full video overview of the platform

Case study for a global campaign that used an expanding rich media unit. Shows how the right technology can allow creative to perform properly
A basic visual of dynamic creative operating. This full illustration contains a video - please contact Scoota for an example

An lllustration of a fully transparent dashiboard showing every domain etc.

An lllustration of creative insights - how creatives can determined whether designs are working, and how. Same for video playback

A visual of how fraud can lbe managed In real time and reported on

A view of how DOOH panels can be selected easily for programmatic delivery. Allows repurposing of creative/content easily and in near real-tme.
~ull video overview available

A case study for dynamic creative within DOOH - Adverts were moved to locations where 'soup of the day' wasn't selling as well

A case study showing DOOH triggered by weather (sunshine)

10.A case study showing how a major restaurant within a shopping mall, used footfall data to trigger DOOH promotions to drive lunchtime traffic

171.A case study to show how social media content was repurposed into real-time programmatic DOOH to amplify the best-performing posts
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Scoota — Automated Digital Branding Platform

» Full-stack, omni-channel DSP. Built from the grouno V
up for optimising delivery of complex creative at scale  Lightooxe-

CREATIVE PROPERTIES

Xpanc

 Patent-pending multimedia reach technology (sentinel) GARMIN
gives unprecedented scale and optimization 5 S AR W W W
capabilities, driving considerable performance FENIX 5 PLUS e
INcreases SERIES

o Automated Photoshop-to-format bulld tool; includes
direct integration with JCDecaux, Broadsign, and
Global for DOOH QA

» (Creative-build process natively linked to DSP for
enhanced dynamic creative optimization )

* Revolutionary fraud management linked dynamically to
bidder; plattorm 100% transparent for every aspect

"I was blown away by the Scoota demo. The platform has been so well thought through, it's
APR exactly what brands so badly need in an ad tech solution.”

Henri de Navacelle, Former Senior Digital Director, Pfizer
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Dynamic Creative Optimization

Powertul rules-based dynamic adjustments

to creative, fed by bid-stream data or a o

manually set-up

Create DCO Option x
DDDDDDD
Default Dat Day Time
Rang Range
EEEEEEEE
Local
& layout
& slo
| || | ] | ||
@@ dinner
@8 lunch
@ breakfast

~ PRET A MANCGER » €2

START (24 HOUR) Find nearest store »

-APR scoota.

Copyright 2020 All Rights Reserved. Contact info@scoota.com



s :

-ull Tral Soarency ST —— ~
Carmpagmn |
Land Rover Discovery Family_XAX_3161 »o: O srenomc
Erd Dats Impressions Mezic Spend Brard ot Sector
31 Ot 2017 44721085 $0.00 Lord Rower Scoom Ausomnctve
wartad Ql .E- -'-I" :*;_:lnfm;im;l, ’1:': = o No dmcrigton gvtichi v
o Erded 2 vwamn ozo No crolection No crolection
O STRATEGIES CREATIWES ADUNITS TRACKING REPORTS ~
scoota. CAMPAIGNS USERS
Domeim (UTCHO000) Urited agdom Time .
Compoigns |
e Qs.ga # Aromades Escluded v & Lot - Y Al Horea QO No Pericd Deaesonn - S5 Up 1o Yeaderdoy - 1T Imzremalora - =24 ot 213 >
Land Rover Discovery Family_XAX_3161 @ renoes
Cngopement PFirst Soge Second Stoge Intesaction Second ﬁﬁz Cich- Second Fliext Stoge Clck- Second ﬁz Aweroge
End Date Impressions Media Spend Brand Clent Damain Ingressons Cagogements Rote  Irteroctons Irtarocons Rote  Isterccticn R Throughs  Cick-Th N Thesugh Rote  Olck-Thesugh R Dweil Time
31 Oct 2017 4172165 $0.00 Land Rover Scoota
Q1016 01 Sep 2017 Mo Ispessalon peal $1.00 budget No deserigtion avalisbie undefined 1030481 13029 0o 115 3042 001% 22335 47 = oo o 10«
Enced 2 ywors cgo No projection No projection !. ‘ " on" !’. u ‘u n o n
STRATEGIES CREATIVES AD UNITS TRACKING REPORTS = 1ob . . 09.97L 2081 0B3% 8 118 000% 5 Bex o 8 000% 02%% 7
All Reports v ooloom o e 218 oo 1 » 000% 16.20% 172 1 0ors DAt L 0
ctwcia com 146691 1o oors 1} 0 000% 0.00% 11 0 0ors 0.0o% T
J— 1 7 | —
I- — e — nme.com 7334 13 049 7 0 001% 0.00% 0 0 0.00% 0.00% L)
P T 7 T —_—_—— _
I I I SRS GO S  —] trusdedreviows com 40780 "2 oL i i 000N 109 1] 0 000N 000 A
I N RN S —— -
teguiche couk 42884 349 onils ] 47 001% 1347% 0 2 000% o8 18
Key Metrics Ad Units Creative Analysis Custom Reports Domains - o 37832 30 008% 0 0 000% 0.00% 0 0 000% 0.00% a
Compaign performance by Farmat Koy compaign metrcs broken down by AS Unk  Creceive Hem performance with hotspot Choose your own metrics & broakiowns Saorisics for @och domaln served
overiays showing interoctions hamseonchound co uk 18925 12 0o 1 1] 0D01% 0.00% o 0 0.00% 0.00% A
yohoacom R LS | b . § 021% 4] n 0.00% TaLwms 1} 0 0.00% 00o% 10«
N B - - SN S — Pa—— 12700 42 01 ' 1 001% w71 ¢ 0 00 0o =
— — —_— P . A —
e e e— e — e — movielone com 11540 13 120% 0 b 0.00% BN 0 1} 000N 000N 19
S S S — S S S —
mebrco uk 0200 17 o4 1 0 001% 0.00% 0 0 0.00% 0.00% Ga
Saved Reports Scheduled Reports Video Repornt
swcom 0248 2 003% 0 0 0.00% 0.00% 2 1} 003% 0.00% Os
Reports cremed & saved for this campaign Reports that have been scheduled to Ploybock completion siatisucs for ol the
B T = crunchbase com 7851 45 osTs ] s 0.00% 5 58 0 0 000% 0.00% -l
pooge.couk S48 3 0o 0 0 000N 000N 3 0 ooss 0.00% Os
© 2020 Scootn Help Frivacy Folicy  Brand Sofety Polid w: B g
L\ = o=
KPIs /Domain
. J
\ L— - /

Reporting Dashiboard

APR

scoota.

Copyright 2020 All Rights Reserved. Contact info@scoota.com



Creative Insights
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Creative Interactions

Video Playback
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Anomaly Detection

» |[n-environment hygiene system °

carries out numerous tests for
fraudulent traffic.

» Any anomalous traffic sources
are blocked in real time.
Anomalies by domain/KP!| are
then clearly visible in the
reporting dashooard.
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DOOH panel selection interface allowing precise locations to e bid on across numerous media Owners
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Different soup offer every day

Locations & creative flexeo
dynamically based on soup sales
and promotional needs across
lunchtime perioo

L ondon/Bristol, UK

Chicken, Broccoli
& Brown Rice




e Nivea sun cream - 10-second video

* [argeted on hour In locations where

weather forecast was over threshold for
sun, UV and temperature

* Live reporting in U




Campaign activated on
low store footfall signals

Offer-lead creative to drive
retail footfall




Near instant activation from
social assets to DOOH using

the Scoota dynamic creative
toolkit and DSP

Campaign data confidential but
deemed a ‘'huge success
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Your Technology Partner

Thank You
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